The Nordic alcohol statistics are compiled annually and published in Nordic Studies on Alcohol and Drugs (NAD) as a service to the Nordic alcohol policy field. The overview includes data on alcohol sales, distribution, consumer expenditure, state revenue, real prices, and related harm. In this overview report we account for the developments in 2010-2015, and point out some circumstances that may explain some of the changes. Specifications of logics underpinning the table and figure contents are accounted for in the footnotes of the tables and figures.
Decreasing sale and consumption
Based on the total registered alcoholic beverage sales statistics, there is a steady overall declining trend in alcohol purchase in all Nordic countries (Figure 1 ). In Norway, the total amount of wine sales (in litres) has grown, while the annual sale of spirits is declining (Table 1, columns 1 and 2 from left). The purchase of strong beer in Finland has been stable at around 18,500 (1000 litres) during the same time, with a small rise in 2015. If the proposed new alcohol law is passed 1 and stronger beer products are introduced in retail shops, the amount of stronger beer sales is expected to rise in correlation with availability.
The overall decline in annual sales in litres of pure alcohol per capita (aged over 15 years) is shown in the far-right column in Table 2 . Part of this circumstance can be attributed to the trend of increasing youth sobriety that started to show towards the late 2000s. While unregistered consumption has remained stable over the years in all Nordic countries (Table 3 , right-hand column), the total consumption in litres has decreased throughout ( Table 3 , left-hand column). Figure 2 portrays the share of different beverages in the overall registered sales in the year 2015. 
Retail sales
The percentage of licensed servings according to beverage type has remained stable in Finland, Sweden and Norway in the period 2010-2015. Beer is a more usual beverage per serving in Sweden and Norway, whereas wines and ciders are typical in Finland (Table 4) . Still, taking into account the ways in which beverages are grouped in the statistics (footnotes 1 and 2 in Table 4 ), what people drink in restaurants in these countries is still somewhat similar. The number of retail sales premises of alcoholic beverages in Table 5 demonstrates two things. First, in the far-left column, one can see that the availability in terms of density of monopoly shops has increased in Finland, Sweden and Norway. Still, in relation to population size, Finland's alcohol monopoly has more shops than any of the other monopolies. The second trend pertains to the ways in which the Iceland 8  2010  828  3,146  ---14,968  --2011  798  3,210  ---14,430  --2012  756  3,315  ---14,466  --2013  737  3,443  ---14,473  --2014  753  3, --------1 Sweden: Alcoholic beverages produced through fermentation of grapes or grape juice. Alcoholic beverages produced through fermentation of fruits, berries or other plant parts (e.g., cider) are also shown in this category. 2 Sweden: Alcohol content of more than 15% but no more than 22% by volume. Greenland: Wine with an alcohol content of 15.1-22.09% by volume. Faroe Islands: Includes beer of 4.6-5.8% by volume sold by breweries. 3 Finland: Includes cider. Sweden: Alcohol content of more than 2.25% but no more than 15% by volume. Greenland: Wine with an alcohol content of 9.1-15.09% by volume. Faroe Islands: Includes cider. 4 Norway: Fruit drink, includes alcopops. Sweden: Long drinks are included in the spirits category. 5 Sweden: Beer with an alcohol content of more than 3.5% by volume. Greenland: Beer with an alcohol content of 5.1-9.09% by volume. Faroe Islands: Beer with an alcohol content above 5.8% by volume. 6 Sweden: Beer with an alcohol content of more than 2.25% but no more than 3.5% by volume. Greenland: Beer with an alcohol content of 3.1-5.09% by volume. Faroe Islands: Beer with an alcohol content of 4.6-5.8% by volume. 7 Sweden: Revised data from reporting agency, The Public Health Agency of Sweden. Data updated accordingly. 8 Iceland: Refers to sales by the retail monopoly only. alcohol retail industry is developing in these three countries (columns 2 and 3 from left). The total number of retail spots is declining, although there is an increasing number of monopoly shops. This reflects an overall trend in the grocery store industry: small neighbourhood units are merged into bigger and more scarce supermarket units (downward trend in Table 5 , second column from right). Overall, availability in terms of retail sale points has been higher in Finland than in the rest of the Nordic countries (column far right, Table 5 ). The stable availability measurement in the far right column (total per 1000 capita) also shows that overall availability in terms of sales points has not decreased even if retail shops units are becoming larger and more scarce.
Licensed servings
The overall picture on licensed serving premises reflects the size of the countries, but also the economic situation. In Finland, which has suffered from economic stagnation, there is an overall decrease in the number of licensed servings (premises of different kinds, see footnotes, Table 6 ). Over the years the total numbers have nevertheless remained rather stable, at around 8200 licensed servings throughout the period (far-right column, Table 6 ). In Sweden, which has witnessed steady economic prosperity, alcohol is increasingly served in many different contexts and premises (farright column, Table 6 ). Again, in view of population size, the availability according to this logic still seems rather similar in all countries. In Finland, the distribution of alcoholic beverages through licensed servings has decreased slightly yet steadily for over 20 years on premises that serve only beer, and has increased slightly in those with full rights to serve all beverage products. If the proposed alcohol law is passed, more overarching rights to serve alcoholic beverages are to substitute older ones that concern only, for example, beer. The mediumbeer column is thus expected to merge into 
. 1 Finland: Does not include cider. Sweden: Alcoholic beverages produced through fermentation of grapes or grape juice. Alcoholic beverages produced through fermentation of fruits, berries or other plant parts (e.g., cider) are also shown in this category. 2 Norway: Fruit drink, includes alcopops. Sweden: Cider is included in the wine category. RTDs are mainly categorised as spirits, but also in some cases as wine or beer depending on their production process. 3 Sweden: Beer with an alcohol content of more than 2.25% by volume (i.e., strong beer as well as medium-strength beer). Faroe Islands: Includes beer of 4.6-5.8% by volume and cider of 4.7% sold by breweries. 4 Sweden: Some numbers differ from last year's compilation due to revisions. 5 Iceland: Data from 2010-2015 refer only to sales by the retail monopoly. Data for on-premise sales are excluded for these years.
those on the left-hand side. Overall, the Nordic countries follow the long trend of not drinking much out in restaurants.
Household expenditures and state revenues
The percentage of household expenses on alcohol (Table 7) is much higher in Finland than in the other Nordic countries (except Greenland, where current numbers are not available). This relates to the level of earnings, which are on average higher in Denmark, Norway and Sweden than in Finland. Consequently the proportion spent on any given product will be higher in relation to overall disposable income also for other products than alcoholic beverages. The difference is clear, as the far-right column in Table 7 shows: Swedish households spend on average 1.9% of their household consumption expenditure on alcohol, while the corresponding figure for Finnish households is over 4%. However, there is an increase in the Finnish numbers over the years, which may reflect the decreasing overall alcohol consumption (also partly related to economic realities). The total consumer expenditure (in millions) shows an increasing trend for all countries (column second from right, Table 7 ). Alcohol purchases are growing among Nordic consumers.
When it comes to state revenues from alcohol, consumer expenditure has decreased in Norway and in Sweden, the numbers fluctuate in Denmark, and in Finland consumer expenditure has increased, likely as a consequence of the alcohol tax increases in 2012 and 2014 (far-right column, Table 8 ). However, as overall consumption has declined in Finland, the total state revenue is still decreasing ("total state revenue" column, third from right, Table  8 ). Taxes are counted differently in the different countries, but national trends should be applicable. Prices are rather similar in all Nordic countries, the tax increases showing in the Finnish material (Table 9 ).
Harm and mortality
The statistics demonstrate a positive direction in all Nordic countries in terms of driving under the influence (Table 10 ). There has been a decrease throughout, and the positive trend is even more marked when seen in relation to the growing number of registered motor vehicles (far right Table 10). A somewhat remarkable trend concerns the decreased number of cases of alcohol-related illnesses per 100,000 capita Finland  2010  12  13  15  2011  12  13  15  2012  12  13  15  2013  12  13  15  2014  11  13  15  2015  11  13  15  Sweden  2010  14  9  26  2011  13  10  26  2012  13  9  26  2013  17  10  27  2014  15  9  26  2015  15  9  27  Norway  2010  11  8  25  2011  12  8  25  2012  12  9  25  2013  12  8  24  2014  ---2015 ---1 Finland: Includes cider. Sweden: Alcoholic beverages produced through fermentation of fruits, berries or other plant parts (e.g., cider) are included in the wine category. 2 Sweden: Beer with an alcohol content of more than 3.5% by volume (i.e., strong beer). correlating with overall consumption. Denmark and Finland have continued to deviate with higher levels than the rest (over 30 / 100,000). Iceland's low but fluctuating rates remain something of a question mark, but can be explained by small population size. The data in Table 12 have remained stable and unchanged. -26  2011  25  2  ---27  2012  26  2  ---28  2013  28  2  ---30  2014  30  2  ---32  2015 ------1 Sweden: Permanent licences to serve all types of alcoholic beverages to the general public. 2 Sweden: Permanent licences to serve all types of alcoholic beverages except for spirits to the general public. 3 Sweden: Permanent licences to serve strong beer to the general public. 4 Finland: Beverages produced by fermentation and containing no more alcohol than 4.7% by volume. Sweden: Beer with an alcohol content of more than 2.25% but no more than 3.5% by volume does not require a serving licence. 5 Sweden: Includes permanent licences to serve alcoholic beverages to private parties, traffic serving (domestic flights, ships and trains) to the general public, licences to provide tastings to the general public, licences to serve alcoholic beverages through catering and others. 6 Denmark: Licences usually include spirits, wine and beer. Sweden: Note that it is the number of serving licences that is shown here and not the number of licence-holders. Faroe Islands: Licences usually include spirits, wine and beer. 
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